


According to Mountz, the wash
can run up to 140 cars per hour. He
attributes much of this success to
the layout of the wash.

“We have three vacuuming lanes
and a good layout which I think are
crucial to establish that per-hour
basis,” he says.

After customers exit their cars,

they walk through a six-foot wide
hallway canopied by a cathedral
ceiling. Glass bubbles along the side
of the hallway allow customers to
step out into the tunnel while their
cars are washed.

“The kids and people seem to like
it,” he says. “It puts on a nice show.”

At the exit area of the wash,
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We specifically engineered our Triple Foaming Sticks to generate maxi-
mum tri-color foam coverage using only 9ml of solution per car. That
means lower operating costs for you. So dazzle your customers with
color while substantially increasing your profits. And Triple Foaming
Sticks are available in a variety of popular colors. Ask us to show you
how our Triple Foaming Sticks can provide you with $1,700 of extra
income per month. Call (810) 349-7010 for more information.
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employees dry off the cars.

Mountz installed ground heating
at the exit to prevent employees and
customers from slipping.

“Tt is very expensive,” he says. “But
if properly managed, it is the only
way to run cold climate washing.”

In addition to his employees,
Mountz’s wife and three kids help out
at the washes. His son, Elton, is the
assistant manager at the York location.

Behind Door #1...

At Cloister Car Wash, customers
can choose from four washes.

The number-one wash is $19.95
and includes a full-service wash,
undercarriage blast, air freshener,
triple coat polish and wheel cleaner.
The number-two wash is $15 and
eliminates the wheel cleaner and
undercarriage blast from the first
wash package. The number-three
wash is $12 and includes only the
full-service wash, while wash num-
ber-four offers an exterior-only
wash for $7.

According to Mountz, more cus-
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Mountz credits other major carwash
operators for much of his success.

tomers are choosing the higher
priced washes.

“The percentage of usage for the
exterior-only wash is dropping
every month,” he says. “Between
33 and 34 percent choose the num-
ber-one wash.”

In addition to the wash packages,
Mountz offers express services.

For $29.95, customers can choose
among an express wax, express
shampoo or interior super clean.
The express shampoo includes
cleaning the vehicle’s carpets and
floor mats, while the interior super
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